Youth Bowling Education HowTo Guide
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Introduction

This program was developed to ensure young bowlers are introduced to a lfeng activity
that provides fun, entertainment and love of the sport. The more you promote the FMWRC
Youth Bowling EducationProgram, the more exciting it will be for patrons andstaff, and
the more profitable it will be for your center.

The FMWRCYouth Bowling Education Program was originally designed to taget children

12 years of ageand younger, buthasexpanded to embrace Army youth through their teens

The components of theyouth bowling initiative includ e Bowlopolislessons developed by
FMWRCand Coach Bob Rea, USBC leagues, parties, CYSS youth programs and many other
fun bowling initiatives.

This program began in 2009 with 28 participating garrisons operating under the Bowling
001 POEAOT 0066 ! OOI A E BolBdolisbrandig unibrali@ &nd the FMWRA !
Youth Bowling Education Program Through FY10the program hasgrown to 37 garrisons

and continues to reach youth worldwide.Promotion, training and merchandising kits were

sent to assist bowling centers.

Take time to read thisHow-To Guide and the BPAA Bowlopolis: Building a Youth Brand
How-To Manualprovided with your initial BPAA BowlopolisBranding Promotional Kit This

will assist your bowling center in making the most of the combinedFMWRCand BPAA
program, and will provide all the tools for running a year-round youth bowling program.

Thank y ou for making a commitment to youth bowling !



Kit Descriptions

If you are new to the program in 2010,you will receive the Bowlopolis Branding
Promotional Kit and the FMWRCYouth Education Training Kit The kits include the
following:

Bowlopolis Branding Promotional Kit FMWRC Youth Education Training Kit
oBPd G6ET UI " AT1T AO | p(Approach Trainer (1)
$6% I £ PEOI AA nNp O"|Training DVDs (2)
ConsumerFlyers (5) Youth Bowling Banner (1)
Posters (2) Ol UdO "1 x1 ET C 40AETE
Window Clings (2)
O! OE - A 1'AT OO "1 xI11Pb
Counter Pad (1)
How-To Manual (1)
Music &Art Files CD (1)
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coaches, Bob Rea

1 The How-To Manual and lessonssupport the garrisons with programming under
the Army Family Covenant (AFC). dssonsalso teachparents/guardians how to
actively participate with their children during their lessons.

Note: The manual is divided into three sets of lessonsfor different age grours.
Children can learn in a fun, stressree environment with others their own age 4
and under, 58, and 312. The lessons developed for the-82 age group can easily
be adapted forthe teen segment
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how to bowl and provides a more age appropriate training area. The carpeted lanes
provide centers with the ability to take bowling outside of the facility.

1 TheApproach Trainer ® teacheschildren the proper steps when delivering a ball.



1 Thetwo training DVDs provide the coachwith basic bowling skills and instructions
on the use of the bowling lane carpeaind instruction on the use of the Approach
Trainer® .

1 The Banner can be used indoors or outdoors topromote the youth bowling
program.

All centers will receive a special Bowlopolis Merchandising Kitn time for use with all
summer bowling programs.We encourage you to replenish these items provided in the kit
as you develop your youth program. Please see below for kit informationand current
prices through the BPAA site.

Bowlopolis MerchandisingKit Products:

Viz-A-Ball (1) Youth Medium T-Shirts (2 packsy
Ball Cups (40) Youth Large FShirts (2 packsy
Stickers (3 Packsy Adult Medium T-Shirts (1/2 pack)*
Magazines (1 packy+ Adult Large T-Shirts (1 pack)
Tattoos (100) Adult X-Large T-Shirts (1/2 pack)*
Adult XXLarge T-Shirts (1/2 pack)*

*10 shirts per pack
**10 sheets of stickers per pack
***25 magazines per pack

These promotional products are guaranteed to grow new bowlergear-round. To ensure
timely product delivery, sign-up with BPAA for deliveries to occur automatically Please
contact Tennelle@bpaa.confor more information and be sure tomention that you are with
the U.SArmy.
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Ideas for Product Use: BPAA Bowlopolis Branding Promotional Kit

Stand-Up:
I Place the large cardboard standip in a highly visible location in your center and use
the AEOAT A DI OOET T jxEAOA EO OAyYtOattdch And AAOAI

remove decds and new program information. Have your Marketing Office make you
a round insert that you can attach to announce your new Youth Bowling Program
and its start dates.

Banners:
1 The Bowlopolisbanner lets current customers know about your youth program. You
can also use this banneoutdoors at fairs and festivals as part of your outreach
program.

Bowlopolis DVDs:
1 Distribute DVDs aroundthe garrison to your CDC, the youth center, schoqlghe
pools, AAFESand De(@\, or atany location where children may be. Customize the
sleeve of the DVD with your local information to drive traffic back to your center.

1 To reach children and families who do not curently use your programs setup the
large cardboard standup and a table in high traffic locationsand hand out the DVDs
and flyers promoting the youth bowling lessons.

1 Display theBowlopolislogo and play theBowlopolisDVD, jingle and clips on your
lane monitors for added visibility to the program.

Posters:
1 Print posters anddisplay them in prominent locations around the garrison at your
CDC, the youth center, schools, the podAFESand DeCA or atany location where
children may be.



Ideas for Product Use: FMWRC Youth Education Training Kit

Training Carpet:
1 Take your training carpets (bowling lane andApproach Trainer®) with plastic balls

and pins to fairs, festivals, the youth centerand AAFESand DeCAlnvite people to
bowl.

1 Promote free gamesO" 1 x1 A 3 OOEEA AT A 7ET A "1 xIlEIC
Bowling Centell6

Banners:

 Display theO 3 B A O A badngriinfyéur center, or at other high traffic locationsto
drive traffic back to your center.



Ideas for Product Use: Bowlopolis Merchandising Kit

Bowling Pin: i
1 Displayin your centers to drawbowling interest (QVin a Free Pin, Learn Hovg).

f Usethem as giveaways Edwl the highest score this summer and receive apA)o
1 Allow children to sign themfor the birthday girl/ boy and let it serve as a gift.

1 Give one to the child who invited the most friendto participate in the program.

=

Do drawings.

Viz-A-Ball:
§ Display in your centers to draw bowling interesty 07 ET QAE1&OAAAOT (1 xAHd

§ Usethem as giveawayg O" Tthe tighest score this summer and receive ampA 6 ( 8
1 Give one to the child who invited the most friends to participate in the program.

1 Allow anindividual to open the Summer Bowling Program by bowling withthe Viz
A-Ball for the first frame (similar to a ribbon cutting).

1 Do drawings.
1 Take the VizA-Ball on the road with you to talk about Youth Bowling.

Ball Cups:
1 This product isusedonly to hold the VizA-Ball in place for display purposes.

T-Shirts:
1 Have staffwear the branded tshirts, especially snack bar staff and others that are in
high visibility areas that can help sell your program.

1 Usethem as giveawaysat your new personnel orientation on the garrison. Provide
the briefer with a few trivia questions about youth bowling that will help promote
your program.

1 Have afestival or fair coming ug? Gve t-shirts to the first ten sign-ups for youth
lessons.

1 Gve them to all children participating in your bowling programs.

1 Use them as giveaways for those who display a high interest in improving their
bowling skills.



Tattoos/ Stickers:
1 Provide them in birthday gift bags.

T 50A OE AeeepdO O AO ' 1 tackc. 71 OEO
1 Provide oneto every registered player in your program.

Magazine: i
T oO0Ti T OA OEA EAAA OEA® O2AAAET C EO &O1T AAIl Al

1 Display in yourcenters.

1 Provide them in birthday gift bags.



Bowlopolis Merchandising Kit Product Images
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Bowlopolis Branding Promotional Kit Product Images
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