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January 6, 2012

Tools...important information

MARKETING
· Marketing Job Postings
The IMCOM G9 Marketing Division currently has two jobs posted within the Marketing Communications Branch.  The job postings close Tuesday, January 10th.  Both are NF-1101-05 series- one focuses on field relations & garrison direct support and the other on enterprise web project management.  

Senior Marketing Coordinator- NF-1101-05
http://www.usajobs.gov/GetJob/ViewDetails/305984700

Senior Online Marketing Specialist- NF-1101-05
http://www.usajobs.gov/GetJob/ViewDetails/305974600

· ‘Army MWR Services Survey’ – Timeline & Latest News
To launch the survey by the end of February, ICF (contractor) and G9 Marketing Research are on a very tight schedule.  ICF is busy programming the final Basic Survey Form (BSF) and custom surveys for each garrison.   Each Garrison will have three days to review the final version of the custom garrison survey and provide any edits.  Our goal is to create a valid survey instrument.  We must balance the needs of the survey takers, garrison marketing wants, G9 research analysts’ requirements, G9 MWR program leader needs, and ICF contract specifications.
Items may have been edited to eliminate redundancy, length or space considerations, ensuring the questions are valid, and staying within the contract specifications.  Once the custom garrison paper surveys have been finalized, they will be programmed into web surveys.  G9 Marketing Research has final approval of all custom surveys.  
What is next?
· Marketing graphics have been posted on MWR BrandCentral under Print Media.  There are two versions of graphics; those to be used prior to the launch of the survey with ‘Coming Soon’ messaging, and once the survey has been launched materials with the messaging ‘Survey in the Mail’.
· ICF will begin mailing out survey invitations around 20 February 2012.
· Data collection will last no more than 8 weeks – ending on around 16 April 2012.
· Active Duty and Civilians will first be contacted via email invitation. 
· ICF will send all emails, cover letters, survey packages, email and post card reminders.  Garrison marketing personnel will not distribute surveys or survey invitations.
· ICF will have a website for garrison POC’s to track response rates.
· G9 Marketing will coordinate promotion of the survey via various Army level channels including AAFES and DeCA.
Survey Action Items:
Need POC email addresses from the following Garrisons:
· Livorno/Vicenza
· Fort Eustis
· Blue Grass Army Depot

To find out how many survey will be mailed to your garrison, connect with this project on MilBook and collaborate with other POC’s and G9 Marketing Research:  
https://www.milsuite.mil/book/groups/fmwr-marketing-research
· Army Family Covenant and Army MWR Feather Banners 
Branded marketing materials should have arrived or are arriving shortly at your office. The banners are to be utilized at special events, entrances, facilities, etc. The branded Army Family Covenant and Army MWR feather banners are awareness tools that reach out to Soldiers and Families and acknowledges the Army's commitment to deliver high quality programs.  

Reminder: Upon receipt of banners, email "Confirmation of Receipt" to Robin Hovey-Stapp at robin.l.stapp.naf@mail.mil.  If "Confirmation of Receipt" is not submitted, we will not ship the 
remaining branded outreach materials (branded outdoor tent and branded tablecloth for events). 


· Updated Exchange Radio Network Announcement Request Form
Exchange in-store radio will resonate your messages ‘loud and clear' to your customers.
Radio is broadcast to more than 600 locations worldwide, including the United States, Europe, 
Korea and Japan.
Updated radio request is attached. Submissions are due to the Exchange POC listed on the form
10 days prior to start date. 

					

POC:  Robin Stapp, robin.l.stapp.naf@mail.mil

EVENTS AND PROMOTIONS
· Operation Rising Star Marathon
Congratulations to our 2011 Operation Rising Star, Melissa Neal from Ansbach, Germany.  
                             			

Again, a sincere thank you to all of the participating garrisons for making this year's competition a 
huge success.  

If you missed the televised finals, the Pentagon Channel will air an Operation Rising Star Marathon Saturday, 7 January @ 0630 & 1430 ESTand Sunday, 8 January @ 0200 & 1200 EST. 

Tidbits…stuff you can use!
· Great Facebook Resource for Marketers
Thanks to Kathleen Hutchinson from Fort Irwin Marketing for sharing this great link to some pretty interesting infographs. 

“Obsessed with Facebook,” is just one from this great website resource.  Check out the “10 Inspiring Infographics” at the link below:

 http://www.jeffbullas.com/2011/11/28/social-media-marketing-10-inspiring-infographics/

· Attention Designers:  Army Camo Digital Vector Available
Sharon Bertschi has created a vector PDF (created in Adobe Illustrator) for graphic designers. You can copy the chunks and piece them together to cover large areas as needed. Thank you, Sharon!


						
Trends…what’s going on out there!
· 
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Exchange Radio  Submission Example.pdf


Exchange Radio Submission Example.pdf
Email to:
CcC:

RADIO NETWORK ANNOUNCEMENT REQUEST
For more information, please contact EXRN staff: Mike Nelson (214-312-3770)
or William Hawkins (214-312-2692)...0r email
1. YOUR BASE/POST and FACILITY NAME (i.e. Ft Sill MwR):
2. PERSON TO CONTACT NAME: PHONE :
3. WHICH OTHER BASE/POST SHOULD HEAR YOUR AD? (Include all other services’ if
applicable) Fort Sam Houston, Lackland AFB, Randolph AFB - Exchanges and
Commissaries
4. AIR ANNOUNCEMENT (DATES) FROM: 25 November - 15 December 2011
5. ANNOUNCEMENT:
Who will be the Next Rising Star?
Watch the top 12 competitors from around the world battle it out in the
Army’s Operation Rising Star competition. Be a part of the live televised
audience on December 10th, 12th, 14th, and 16th at 7 p.m. at the historic
Fort Sam Houston Theater. Tickets are available at the Fort Sam Houston

Ticket Office. Go to op rising star dot com for more information.

Brought to you by Family and Morale, Welfare and Recreation
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Army digital camo vector.pdf
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