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Tools...important information
EVENTS AND PROMOTIONS
· Texas Hold‘em Promotion Update: 
· Facilities should conduct their tournaments 15 March - 15 June.
· Up to seven weeks of tournament play, a local finals (qualifying game) and an Army-wide online final tournament.     
· [bookmark: OLE_LINK3][bookmark: OLE_LINK4]Players do not have to play in all seven events to be in the finals/qualifier. 
POC: doriann.fengler@us.army.mil or amy.leon@us.army.mil 

· No Military Long Drive for 2011
The Dr Pepper Snapple Group partnership with Long Drivers of America was not renewed for 2011. Therefore, FMWRC will not be executing Military Long Drive qualifying events. Additionally, the Military Long Drive Championship will not be included in the 2011 World Long Drive Championship. POC: erin.holley@us.army.mil

· Great Getaways Sweepstakes – Promote It Locally and Earn $300
The Great Getaways Sweepstakes promotion will run from 15 March to 15 June 2011. The promotion’s goal is to increase awareness of our AFRC’s as world class resort destinations and also drive traffic to www.afrcresorts.com. 

Place a web banner on your installation’s MWR website and earn $300. The three-month online sweepstakes encourages service members and their Families to visit the website and enter to win a grand prize vacation and many other exciting prizes.

If you are interested in promoting the Great Getaways Sweepstakes online, complete the banner placement request http://www.mwrbrandcentral.com/HOMEPAGE/bannerrequestform.html and submit it NLT 21 February to robin.hovey@us.army.mil. This special opportunity is available to the first 60 garrisons that respond. 
POC: robin.hovey@us.army.mil

[bookmark: OLE_LINK1][bookmark: OLE_LINK2]CREATIVE SERVICES
· Updates on MWRBrandCentral.com:
· Texas Hold'em posters


MARKETING

· 2011 Festival of the Arts Competition – Now Accepting Applications   
You can turn in applications now for your competing events at http://www.mwrbrandcentral.com/festivalform/formv2.html.  

The deadline for applications is 25 Feb 2011.

Changes to this Year’s Competition: 
This year a new award will be given to the top three installations that showcase excellence in marketing, promotion and strategic communications for their Festival of Arts event. All promotional materials, commercials, social and traditional media should be showcased on www.armyfestivalofthearts.com and the Army Festival Facebook page. Judges will be monitoring the website and social media for examples of each event's marketing and promotion efforts. A panel of four judges selected from the Marketing and Public Affairs offices will judge on the following criteria:
· Creative, thorough, well-defined campaigns promoting a Festival of Arts Event.
· Campaigns that encompass a minimum of three types of media (print, social, traditional/news, advertising, web, video). Examples of the three media types should be evident on the website.
· Consistent use the Festival of the Arts branded materials (available at www.armyfestivalofthearts.com)

The top three campaign winners will be announced in Fall 2011.  	
First Place	$ 2,000
Second Place	$ 1,500
Third Place	$ 1,000

CORPORATE PARTNERSHIPS
· Sponsorship Sales Tip

Be a great listener. Pat Armstrong, senior vice president, marketing & development, Kentucky Derby Festival recommends that sponsorship sales personnel should concentrate on being a great listener during the customer needs analysis portion of a client meeting.  Listening to a client or prospect's needs has taken on greater importance as sponsors put more focus on return on investment, he said. 

"Sponsorship decisions are under more scrutiny than ever to deliver ROI, and as a result properties must be willing to create promotional partnerships that speak directly to sponsor objectives."
Source:  IEG Sponsorship Report 12/28/10 


Tidbits...helpful items of interest!

· “Mobile MWR” iPhone Application Now Available
Great work FMWRC PAO. Among other functions, the app. provides quick access to news updates, Facebook, Twitter and Flickr. Users can also learn more about FMWRC, AFC and how to donate to the Army. The application was produced by FMWRC Public Affairs and will be updated progressively. 

Trends...what’s going on out there
· Taco Bell is offering free tacos to Facebook users who hit the "Like" button. The number of followers grew to more than 5 million after the chain launched what it is calling the "World's Largest Taco Giveaway on Facebook," a move to thank customers for their "loyalty and support" following a lawsuit that questions the chain's beef. Taco Bell’s belief is that not only will they reward loyal customers, but increase sales as they frequent the store to redeem their free taco.
Source:  Business News, January 2011
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